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has been increasingly mature. Chinese scholars are developing
new research paths continually at the same time. Basing on relative
analysis, it is found that the related research is mainly focusing on
6 topics, including the discourse diffusion system of social media,
the discourse diffusion mode of NM-OLs, the recognition of NM-
OLs and their features, the comparison of traditional opinion leaders
and NM-OLs, the performance of NM-OLs in political events, and
the crises triggered by NM-OLs. There are both similarities and
differences between Chinese and overseas research in terms of
topic, focus, method and aim. For purpose of making more valuable
achievements in discourse diffusion of NM-OLs and providing useful
references for Chinese policy, it is necessary to learn from overseas
superior methods in order to promote Chinese research and realistic
development, take both grassroots and elites into consideration,
build interdisciplinary team and take full advantage in order to
upgrade technique quality.
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